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[bookmark: _GoBack]Definition of Social Media
Though I did not have a clear definition of what social media is right at the beginning of the course, I used to imagine that social media was all about twitter, Instagram, YouTube, and snapchat. I never knew that social media had to do with anything bigger these few social networks. However, as I moved on with this course, the different readings and lecture materials that I have come across have made me realize that social media is such a wide concept that transcends beyond the few social networks that I had in mind before taking this course. For instance, from Lecture 1 slide 13, social media is described as anything that allows users to share information which may be in the form of text, audio, images, videos, and many more. 
On the same 13th slide of week one’s lecture, it is mentioned that though “social media” might make one to immediately think of specific websites like Facebook or Twitter, all media can be social if they allow users to create and maintain relationships between them across space and time. Having gained this kind of insight into what social media is all about, I have revised my definition of social media which is now totally different from the previous one. My revised definition is that social media refers to the different forms of electronic communication channels that allow the users to create and maintain relationships for the purpose of sharing ideas, information, personal messages as well as other contents such as photos and videos. This new definition of mine is more purpose oriented than the first one which was basically based on the types of social media networks.
Internet Presence Reflection
Before taking this course, my internet presence was strictly limited to only a few social media platforms where I had most of my friends and family members. This included Facebook, Watsup, and Twitter. Even on these platforms, I used to keep my conversations strictly limited to the people I know. For instance, I used to accept the friend request of only the people I knew on Facebook despite getting many requests on my wall. The main reason why I was so strict and limited with my internet presence is because I used to think that this was the only way I could maintain my personal privacy on the internet. I used to know that being present on many social media networks is something that could undermine the privacy of my personal life since I would be known by many people.
Before taking this course, I used to take my academic credentials as a secret and I could not put them on social network profiles. However, having taken this course and having realized the power of internet presence especially on social media, I will make several changes to enhance my presence on the internet. I will add my academic credentials on my Facebook page and Instagram profile to enhance my professional visibility to potential employers to meet my goal of getting a job through social media connectivity. Having realized that my network is my net-worth, I have a personal goal of having as many social friends as possible. To achieve this goal, I will change my habit of accepting friend requests only from the people I know and start accepting all friend requests after this course. With an expanded range of friends and enhanced internet presence, getting a job of my dream may become simpler than before.
Social Media Strategy Document
The social media marketing plan that I created for an existing company of my choosing provided me with such a wonderful opportunity to learn a lot of lessons and tactics about internet marketing. The first lesson that I learnt is that internet marketing strategy does not only entail the tailoring of a company’s products to its customers on the internet. Instead, a successful social media marketing plan is that which takes into consideration the presence of other competing products in the market and other competitor’s behaviors in the market. For this reason, the creation of an effective social media marketing strategy for any company requires a great deal of research to be done about the external environment. This kind of research does not only allow the marketing company to know the needs of its customers in the market, but also be aware of the trend of competition in the market to know how best to win the hearts of more customers to the company products.
Another trick which I learned by the completion of my social media strategy document assignment is that the social media market is of a global scope. For this reason, majority of the customers on the internet are always looking for something new in the market. Getting the attention of this kind of customers requires the creation of a social media marketing plan that gives a new impression of a product or service, even if such product or service has not changed. To achieve this goal of creating a new impression, it is paramount for companies to employ the use of new and emerging technologies so as to maintain a leading posture in the social media market. Another important trick that I have gained concerning the creation of social media marketing strategies is that the internet market is full of pirates always on the lookout to impersonate the company’s presence in the online market. To avoid ruining the company’s reputation in the market because of such pirates, it is always good to secure copyrights of the company’s brands in the social media market.
Social Media Transformation
By successfully completing the re-designing of an unprofessional social media profile into a professional one, I learnt that a person’s personality can be easily judged from their internet presence. The username, the profile photos and personal information that people display on their social media profiles have a great influence in telling the world about who they really are. For this reason, it is very important to take and additional level of thought in deciding what kinds of photos to upload on your social media profile and be extra mindful of what kind of information about yourself that you post on your profile. Between the unprofessional and professional social media profiles that I created, I realized that keeping a professional profile on the social media is better than having an unprofessional profile. For this reason, there are several changes that I will make on my social media profiles following what I learned by the accomplishment of this task.
The first change that I will make is that instead of using my nickname as my profile name, I use my official name for all of my social networking site profiles. This is because I have realized these social media profiles of mine are not only viewed by my social friends, but also by many potential employers who may not employ me just because of having a fake identity on the internet. Other than changing my profile name to reflect my official name, I will also make changes on the information I have provided on profiles. Before the completion of this course, I used to hide my professional details and the details of my education from all my social networking site profiles. I will change this by adding my academic qualifications on my Facebook and LinkedIn profiles so that the potential employers who view my profile will be able to judge my suitability for various job opportunities that they may be having. This will enhance my chances of getting employed and save me the hustle of looking for employment.
Reading Review
Abidin, C. (2016). “Aren’t these just young, rich women doing vain things online?”: Influencer selfies as subversive frivolity. Social Media+ Society, 2(2), 2056305116641342.
[bookmark: _Hlk522134889]This is an article in which the author examines how influencers engage with selfies on Instagram and how they appropriate selfies as tacit labor, salable objects, and as an expression of contrived reflexivity and authenticity. This examination is guided by the argument that Influencers attain underestimated and under-visibilized object power from the use of selfies as salable objects in social media. Seeing the different kinds of images analyzed in this article with a special focus on Instagram, reading this material made me feel as though social media is a platform which women use to sale their beauty to the world. The issue of young women using selfies in the social media to hook the attention of men made feel as if social media provides another avenue through which prostitution is encouraged.
However, reading about the commercialization of selfies in this article made me change mind about social media as I realized that the images of celebrities used by companies in the development of their commercial adverts has economic benefits. Reading this article made me reflect and remember the kinds of adverts that I see nearly on a daily basis on televisions featuring different celebrities. I even remembered how I made a decision to try a certain cosmetic just because its advert on had Rihanna featuring in the commercial. This meant to me that the use of selfies and people’s images in the social media can be tailored to purposes that have positive economic results both to the users of such images and the people whose images are being used. This means that the social media provides a rich platform through which a wide range of commercial activities can be accomplished. 
Dunn, G. (2015, December). Get Rich or Die Vlogging: The Sad Economics of Internet Fame. Fusion.
This is one of the articles that I read during the study of this course. The main argument of this article is that the disconnect that exists between internet fame and financial affluence is very cumbersome to understand for both the creators of such fame and the fans. Reading this article had a surprising effect on me. Reading about Brittany Ashley, a popular YouTube star with more than seventeen million followers working as a waitress made me feel puzzled about how social media’s fame is reflected in the real-life situations of the celebrities. Before reading this article, I used to know that the most famous people on the internet are world’s leading rich population. However, seeing Ashley work in a hotel as waitress with that level of followers on YouTube proved me wrong. She is working at Eveleigh Hotel as a waitress in order to earn more money, meaning that her fame on social media does not reflect her financial status in real-life.
This article has changed my former perception that YouTube stars are the highly paid by the companies they work for. Given that Ashley is such a popular YouTube star working for the Buzzfeed company and yet she is so broke that she has to work in shift as a waitress in a hotel, it means that such social media stars do not get paid affluently. I have now discovered that a person may have social media fame with millions of followers yet their financial status is wanting. This means that social media fame is not a determinant of a person’s financial status as I used to think before.
Reeve, E. (2016). The secret lives of Tumblr teens. New Republic, 247(3), 46-59.
This is an article in which the author gives an account of how teenagers can gain a global publicity via social media. The main argument of this article is that blogging is an income generating activity with no age limit for qualification. Reading this article has greatly changed my view of what social media is about. I used to imagine that social media is a platform for people to share information and have relationships. I never thought that the information people post on social media can be income generating. However, in this article, Pizza as a teenager has a URL domain to which she makes jokes as blogs to more than a million followers. She is making more money than her parents just by blogging. This reading has changed my perception of who should use the social media. Before reading this article, I used to have a conviction that young people below the age of 18 are not supposed to use the social media. I had even sworn to myself that I would never allow my children to get exposed to social media networking before they attain the majority age.
However, reading this article and seeing how a teenager is able to make more money than her parents through her blogs has changed that perception of who should use the social media. I have learnt that social media can create a viable platform for teens not only to discover their talents early in their lives, but also convert such talents into monetary benefits. For this reason, there is no need to restrict teenagers from engaging in social media networking. Instead, teens are supposed to be given an opportunity to experiment the use of various social media platforms and see how best they can enhance their net-worth through such platforms.
Sugimoto, C., Hank, C., Bowman, T., & Pomerantz, J. (2015). Friend or faculty: Social networking sites, dual relationships, and context collapse in higher education. First Monday, 20(3).
The main argument of this article is that social networking sites such as Facebook through which students and faculty have always interacted informally both on and off campus have contributed to a blurring of boundaries between personal and professional personas. Before reading this article, I used to believe the use of social networking sites by students and lecturers has the advantage of improving and easing the communication between these two parties. For instance, having a class group on watsup comprising of students and the lecturer of a given unit makes it easy for the lecturer to send assignments and communicate changes to class times in real time. In addition, the Facebook pages that faculties maintain make it easy for students across the world to make inquiries about different courses and related fee charges. 
Before reading this article, I used to think that such communication through the various social media networks are of benefit to both the students and the faculties. However, reading this material has made realize the potential weakness in having students and lecturers communicating via social networks. I have seen the possibility of students who fail their exams in specific units using the social media to have private conversations with the lecturers and giving them bribes so that they can be given pass marks in units that they have failed. With this kind of scenarios, the communications between students and lecturers on social networking sites works to undermine the professionalism of the relation that should exist between students and faculties. The use of social media in this manner can undermine the quality of tertiary education and lead to the production of half-baked college and university graduates.
Drouin, M., Miller, D., Wehle, S. M., & Hernandez, E. (2016). Why do people lie online?“ Because everyone lies on the internet”. Computers in Human Behavior, 64, 134-142.
This is an article in which the authors argue that the reason why people lie online is because everyone lies on the internet. The information provided in this information is based on a research that the authors conducted in which the participants of study reported lying about all kinds of things, including their age, their gender, their appearance, activities and interests. However, the authors contend that lying on social media is a rampant practice on dating sites and on anonymous chat sites. The level of lying is even enhanced on sexual communication websites like Craigslist's casual encounters. This is a surprising discovery that I have made out of this reading.
Earlier on, I used to believe that dating websites are the kind of social media platforms where people give the most accurate information about themselves so that they can get spouses who can love them the way they are and therefore get lifetime partners in marriage. Reading this article has totally changed this perception and made me realize that relying on the information people give on such sites to date a potential couple is just but a waste of time. Majority of dating couples on dating sites usually rely on the photos that people post as their profile pictures. The fact that people on these sites give false information about themselves means that even the photos they put on their profiles are not their real images and thus totally misleading for people who are serious with the search of their soulmates via the dating sites  
Course Topic Review
Lecture 3: Deception and Trolling, Slide 7
One of the most thought provoking topic for my conceptualization of social media in relationship to my personal and professional identity was about deception in social media. Taking social media as purely meant for people’s social interaction, it is not a surprise to learn that majority of people tell lies about their age, their gender, their appearance, activities and interests. This is because different people have different interests when it comes socializing with other people and how they want other people to view their personal life. However, the fact that social media is increasingly becoming a professional platform where potential employers are seeking potential employees calls for an increased level of sincerity in the information that people give on their social media profiles.
Personally, I have had many instances where people have missed on prime employment opportunities just because of having fake identities on their social networking sites or because of having multiple social media profiles with different identities. The most fascinating thing for me about lying on social media is that I cannot figure out any positive reason that can make one to hide their true identity on social media. A person who is straightforward has no reason of falsifying the information they give on social media about themselves. However, the fact that only 35% of people are always honest on social media means that majority of the information that people post on social media is untrustworthy since most people lie. This has greatly changed my perception of social media content which I used to give great reliance on as true. Because of this topic, I have become wearier of any information or reports that I get on social media since I now know majority of such content is mere lies. 
Lecture 4: What is a Digital Footprint?, Slide 7
From this topic, I have learnt the definition of Digital footprints as being the records and traces that we leave behind us as we use the Internet. Before getting to this point of the course, I was not aware of the fact that my use of internet usually leaves my personal records behind that can be used to trace me. I had always known that my browsing history is only available to me and on the computers that I use. However, this topic has expanded my knowledge about this area and made me realize that even my social media activities always leave behind records on the internet that can be used to trace me. The fact that digital footprints come with both benefits and costs has made me even wearier about my use of social networking sites.
One of the costs of digital footprint which has med think about restricting my use of social media is the fact that my digital footprints may allow other people to follow my actions on the internet, including the kinds of web sites that I frequently use, the things I search for, and what kind of people exist within my social circle. However, instead of limiting my internet presence out of fear of being traced, this topic has made realize the sense of being real in my social networking activities on the internet. I have seen the essence of being positive on social media to keep a professional identity of myself to whoever may want to dig deeper into my engagements on various social media platforms. Being positive and true on social media enhances the integrity of my digital footprints and this helps to boost my professional image on social media.
Lecture 6: Protecting Your Privacy, Slide 7
This is another topic that I found to be most thought-provoking about my use of social media. In my daily use of social media, I rarely read the privacy policies associated with apps I use and the files that I download. This is because I never knew that reading such privacy policies could do anything good to protect my privacy on the social media. Before going through this topic, I used to believe that my privacy is only determined by my personal log-in details that I use when logging into my various social media platforms. Therefore, my strict safeguarding of my personal details is what I believed was enough to ensure my activities on social media remained private. However, reading through this topic has made realize downloading apps from untrusted websites that are not official pauses a great risk to my personal privacy on the internet.
Another very important idea of how to protect my privacy on social media that I have gained from this topic is about app permissions. Before getting to this point of the course, I used to install different apps on my phone and laptop without verifying that the permissions being sought by the app match not only what the privacy policy says but also what I would expect the app to require. However, with the knowledge gained from this topic, I have realized that my previous app installations were putting my online privacy at great and I may have been exposing my personal secrets on social media without knowing for this reason, I will be very careful after completing this on every app that I download and install so as to ensure my privacy on social media is adequately protected.
Reading Critique
Abidin, C. (2016). “Aren’t these just young, rich women doing vain things online?”: Influencer selfies as subversive frivolity. Social Media+ Society, 2(2), 2056305116641342.
This is one of the readings that I dislike most. In this article, the author argues that examines how influencers engage with selfies on Instagram and how they appropriate selfies as tacit labor, salable objects, and as an expression of contrived reflexivity and authenticity. The author argues that Influencers attain underestimated and under-visibilized object power from the use of selfies as tacit labor, salable objects, and as an expression of contrived reflexivity and authenticity. What the author is missing in this article is the fact that the selfies that the young and beautiful women post on social media have a negative effect on the personality of people who view such photos. These selfies are usually photoshopped to give them plastic beauty that cannot be attained naturally.
Though the use of photoshopped images by companies on social media for product promotion purposes is a very ideal idea especially due to the stiff competition that companies experience in the market, these fake images of celebrities invoke feelings of dissatisfaction with our natural physical appearance. The unreal perfection that is depicted in such fake images we see on social media make us consider our self-image to be imperfect, something that in turn lowers our self-esteem. Photoshopped images thus invoke the feeling of not being good enough in us, something that undermines our self-contentment as human beings. This is a very big problem in our generation as it has made people to make decisions to undergo plastic surgery just to look different and better. For this reason, I don’t like it when the author of this article explains that the use of selfies as salable objects is a source of power for Influencers.
Sugimoto, C., Hank, C., Bowman, T., & Pomerantz, J. (2015). Friend or faculty: Social networking sites, dual relationships, and context collapse in higher education. First Monday, 20(3).
This is another article that I find myself disagreeing more than agreeing with its author on most of the points. The authors’ main argument in this article is that social networking sites such as Facebook through which students and faculty have always interacted informally both on and off campus have contributed to a blurring of boundaries between personal and professional personas. To me, this is not true because taking the communication between students and faculties to the social networking sites has more advantages than disadvantages. The professional distance between students and lecturers cannot be blurred by mere communication between students and faculties. It is a responsibility of the lecturers to maintain their professionalism and manage how they communicate with their students. Even if social networking sites are closed, dual relationships between lecturers and students would still exist.
Social networks have allowed faculties to enhance their online presence, something that has made it possible for such faculties to have increased student enrolment for various courses. Because of social networking sites, faculties are able to run online classes that can be taken by students from all parts of the world without necessitating a physical classroom. On such online classes, the interaction between students and lecturers is even enhanced. Through the various social networking sites, students can make enquiries from their faculties on a 24/7 basis and get real-time feedback. The fading of the professional boundary between lecturers and students results from the acts of lecturers themselves who give in to students’ unprofessional motives. Therefore, social networking sites should not be blamed for the collapse of higher education, the lecturers should.
Drouin, M., Miller, D., Wehle, S. M., & Hernandez, E. (2016). Why do people lie online?“ Because everyone lies on the internet”. Computers in Human Behavior, 64, 134-142.
This is another article that I found myself disagreeing with the author’s main argument. In this article, the authors contend that the main reason why people lie online is because everyone lies on the internet. The main reason as to why I dislike this statement is because I am one person who uses the internet on a daily basis and have different social media profiles with information that is 100% true about myself. Personally, I never lie on any of my social networking activities on the internet. Other than being honest on my internet interactions, I know of many organizations who have official websites where they give true information on their business and products. On such websites, there are employees who work on customer enquiries and they respond to such enquiries by giving accurate information that is pure truth. 
It is true that there are people who give wrong information on the internet. However, one thing that the authors of this article have missed out is this article is that the internet is the place where majority of scientific research studies are electronically stored. For this reason, the internet provides the main source of information that people rely on for their research needs. Whether the information found on the internet is true or false highly depends on the kind of websites visited by the user in search of such information. The fact that people are enhancing their professional identity via the social media has implored many people to give factual information about themselves on social media. This means that many people are now giving true information on the internet, something that contradicts the authors’ argument that everyone lies on the internet.
Summary
My successful completion of this course has given me a very prime opportunity to learn and gain a deeper understanding of what social media is all about. By taking this course to this point, I have gained an expanded understanding of the purpose to which social media can be put to. One of the things I have learned is about the definition of what social media is. Through this course, I have come to realize that social media comprises the different forms of electronic communication channels that allow the users to create and maintain relationships for the purpose of sharing ideas, information, personal messages as well as other contents such as photos and videos. This implies that the activities that people can have on social media are of indefinite count. Another very important thing that I have gained through the completion of this course is the importance of having a professional social media profile rather than an unprofessional one. This is because potential employers are also scanning the social media to identify potential employees who are suitable for various job opportunities that arise in the job market. This is what made me arrive at the decision of adding my academic credentials to my Facebook and LinkedIn profiles to enhance my professional visibility online.
The knowledge of digital footprints is another area that this course has given me an opportunity to learn. I have realized that my online activities usually leave behind my personal data that can be used to trace my historic activities on the internet. This has made to learn how important it is to be positive in my social media interactions and with the kind of websites that I visit. With such positivity, my professional identity is kept intact because my digital footprints cannot compromise my professional integrity when traced. Last but not least, the completion of this course has allowed me to learn the need to be careful with the kind of apps that I download and the which websites to download from in order to protect my privacy on the internet. To sum it all up, this course has enriched me with a lot of new knowledge about the use of social media.
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